CALL FOR PAPERS
California Management Review

Special Issue: 20 Years of Open Innovation

Guest Editors:

Marcel Bogers, TU Eindhoven, The Netherlands
Henry Chesbrough, UC Berkeley, USA
Marcus Holgersson, Chalmers University of Technology, Sweden

EXTENDED DEADLINE: OCTOBER 31, 2023

20 years ago the concept of open innovation was introduced in Henry Chesbrough’s book ‘Open
Innovation: The New Imperative for Creating and Profiting from Technology’.* Open innovation
is “a distributed innovation process based on purposively managed knowledge flows across
organizational boundaries, using pecuniary and non-pecuniary mechanisms in line with each
organization’s business model”.? Since the introduction of the concept, the research and practice
of open innovation have grown rapidly.®

Despite this surge in the research and practice of open innovation, there is still ample need to
better understand how to manage it. As open innovation has matured and become increasingly
used it has been applied in new technological and industrial areas where its implications and
specific management needs are yet to be fully understood. For example, in new and complex
technologies the management of open innovation does not simply deal with a bilateral innovation
collaboration between two firms but may include tens or hundreds of organizations, leading to
significant coordination challenges.* And as technologies and industries are increasingly data-
driven, the management of open data becomes a key issue for the management of open
innovation.®

In addition, the full life of the phenomenon now needs to be better understood, including
potential failures® along the way as well as the closing of open innovation.” The application of
open innovation is neither a binary decision nor a one-way street. We now know that open
innovation can be used to boost firm performance, but more open is not always better.®
Therefore, the openness of innovation is dynamic, and these dynamics have implications on
individual, technology, firm, and ecosystem levels.® Moreover, the application of open innovation
is not limited to driving business performance, but is increasingly relevant for tackling some of
today’s grand challenges on societal level.1° What we currently know about the management of
open innovation needs to be reconsidered for such purposes.

California Management Review now invites submissions for a special issue dedicated to the
management of open innovation. The aim of this special issue is to analyze the impact of open



innovation on a broad range of business and management subjects and offer guidance to
organizations on how to best use and manage open innovation for sustainable value creation and
value capture. Proposals can be based on all types of research, disciplinary or interdisciplinary,
conceptual or empirical, but need to follow the submission and style guidelines of California
Management Review and must be of managerial relevance. Some exemplary themes that this
special issue intends to cover include, but are not limited to:

e The full life open innovation, from opening to closing.

e Open innovation failures, and how to manage them.

e Managing open data in open innovation.

e Developing and commercializing complex technologies with open innovation.
e Open innovation and ecosystem orchestration.

e Open innovation and firm strategy.

e Tackling grand challenges with open innovation.

e Managing value capture and value distribution in multi-actor open innovation.
e Open innovation and contracting.

e New technologies and tools for managing open innovation.

e The culture and cultural context of open innovation.

e Open innovation and geopolitics.

Submissions will be processed continuously after being submitted, and must be submitted no
later than October 31, 2023 (extended deadline). Authors should submit a full manuscript to the
attention of Marcel Bogers (m.l.a.m.bogers@tue.nl), Henry Chesbrough,
(chesbrou@berkeley.edu), and Marcus Holgersson (marhol@chalmers.se). Manuscripts should
run between 5,000 and 8,000 words (excluding charts, tables, figures, and endnotes). Additional
CMR submission guidelines can be found at http://cmr.berkeley.edu/resources/submit/.
Manuscripts should clearly state

(i) the purpose of the study;

(ii) the particular management issue addressed:;

(iii) the context in which this particular management issue is examined,;

(iv) the relevance of the study for practitioners, academic scholars, and CMR readership.

The Guest Editors and CMR’s Editor-in-Chief will select submissions which are likely to result
in first-rate, high-impact submissions, and the authors of these submissions will be invited to
submit their article online through the CMR submission portal to be peer reviewed.
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